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Several states’ laws require a written agreement 

between the CCV and the charitable organization 

that will benefit. These state laws also mandate the 

agreement include specific terms and obligations. 

Moreover, the charity may not want you, and  

your company could find itself at the wrong end  

of a trademark or unfair competition lawsuit.

DON’T JUST PICK 

Any Charity



In addition to various state requirements that 

must be in place before the start of the promo-

tion, the CCV and the benefited charity will want 

to iron out details like logo placement, co-brand-

ing, guaranteed minimums, and ad copy. 

Take your time to make the promotion a success.

What’s the Rush?



There are ways to avoid registration and bonding.

For instance, if a company makes a donation not tied 

to the sale of products, registration is often unneces-

sary. Similarly, advertising a donation made in the past 

does not require special registration.

DOING THE RIGHT THING 

Shouldn’t Cost More



A commercial for-profit entity who advertises 

that a promotion or part of proceeds will benefit 

a charitable organization might be deemed a 

commercial co-venturer (CCV), and that triggers 

legal obligations in many U.S. states.

NO GOOD DEED 

Goes Unpunished



Legal requirements for for-profit CCV  

promotions vary widely, and may include: 

registration, bonding, retention of periodic 

reports, and more. 

Penalties for noncompliance vary from civil 

fines to criminal penalties, and include losing 

the ability to solicit funds in the state. 

Cumbersome though it is, proper completion 

and filing of documents can avoid a back-end 

headache.

Another Promotion, 
  Another Form



Many states require a CCV to provide clear, complete 

and truthful information to consumers about the 

promotion and ultimate donation. Some states require 

minimum disclosures anywhere the promotion is run or 

advertised, including at the point of sale, on the web 

site, or on packaging. 

THERE’S ALWAYS 

Fine Print



510.841.9800
www.cobaltlaw.com

Creating a successful cause marketing campaign 
starts with the paperwork. 

Guiding you through the maze is what we do best.
We might even be able to rush things.

These materials are not intended or offered as legal advice. They have been  

prepared for educational and information purposes only. They are not legal  

advice or legal opinions on any specific matters.

Talk To Us


